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OVERVIEW

AUTOBIOGRAPHY

My full name is Peinuo He. | was born on September. 30, 1992 in
Ningbo, China. I've been interested in art since | was a little kid.
In 2007, | went to high school and began learning sketching and
painting. This is where | began my design journey.

As an art student generally, | could only choose majors
connected to the arts, so to continue my interests, my bachelor’s
degree was New Media Design. In July 2014, | finished my
degree from Zhejiang Wanli University. | started to become a
professional artist. For many years, my studies in university let
me know not only the knowledge of art, but they also taught me
how to think, create and realize.

Before and after graduating, | got some work experience in
different areas; sometimes it was about my interests, but
sometimes it wasn’t about my major. After | finished my
bachelor’s degree, | felt that | still had some skills to improve in
my field; so in Fall 2014, | came to Academy of Art University to
continue my studies.




OVERVIEW

RESUME

Peinuo He (Perry)

quanquan/894@gmail.com

415 - 939 - 0468

Academy of Art University,
MFA, School of New Media & Web Design

Southern Taiwan University of Science and Technology,

Tainan City, Taiwan

Exchange Student, School of Visual Design

Zhejiang Wanli University, Ningbo, China
BFA, School of New Media Design

UX/UI

Visual Design
Web Design
Branding

Graphic Design
Adobe lllusration
Adobe Indesign
Adobe Photoshop
Adobe After Effects
Adobe XD

Adobe Flash

Sketch
Flinto
HTML/CSS
PHP
MySQL
Java Script
Jquery
Swift

Final Cut Pro
MS Office
Mac / PC

2014 - 2017

2013-2013

2010-2014

Ul/UX Designer / iiD LLC, SF

Create wireframes with user-center experience
Collaborate with other team member
Develop and design visual

Ul Designer / Aiban Tech Co, Ningbo China

Experience developing user interface, user
experience and brand identity for Aiban
Application

Final design for undergraduate was an App
platform to help connect design students and
design company

| in the field NetEase campus creative app
competition

2017 - Present

2012

2014.6

2012

pnhideas.com/portfolio
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OVERVIEW

STATEMENT OF INTEREST

Being a movie and travel lover, they are part of my life. This thesis
project is very personal for me from the core idea to the
development of it. The biggest drive for me to create this project is
to satisfy my curiosity; also, | want to share this with other people
that can get those resources, too.

There is a Chinese movie called "Search", and the scenes of the
movie were very beautiful. | was attracted by the beautiful movie
scenes, so | decided to find those locations in real life. | spent a
month to find those locations; the view is very beautiful, but it took
me so long to find it. | found out there is not much information
about movie locations in real life, so | decided to create an app that
can be used as a tool to give people those resources, to help them
find out the locations and provide a chance to recreate the movie
scenes for themselves.
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OVERVIEW

ELEVATOR PITCH

There are a group of people who love watching movies, they are

also curious about movi
where to find them.

e locations in real life, but they don’t know

Every time we watch a movie, we always will find some beautiful,

amazing scenes. We all
almost no one knows w
What if an app could te
help you to recreate it?

know those movie scenes are beautiful, but
nere those movie scenes are in our real life.

| you where those movie scenes are and

Take2 is a seed of combining my personal experience and my

research results. Take?2
in real life and help you

is an app to help you find the movie scenes

to recreate them. After watching so many

movies, it is the time for you to become an actor.
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OVERVIEW

THESIS ABSTRACT

PROBLEMS

As | mentioned above, movie and travel
are part of our lives. People love to
combine their hobbies together. Every
time we watch a movie, we always will
find some beautiful, amazing movie
scenes. We all know those movie
scenes are beautiful, but almost no one
knows where those movie scenes are
in our real life. More and more people
love to travel around the world,
especially the place they haven't been
before. In the meantime, more and
more people are getting tired of normal
city tours, and they don't really like
being a general tourist. They are
seeking a brand new way to explore
the place they don't know, finding the
culture of the city. For these two types
of people, the easy way to get the
information they want is to ask their
friends, but not every friend is an
expert. On the other hand, there is not
much information on the Internet.

SOLUTION

Take2 is designed for users who are
movie or travel lovers. Users no longer
need to care about how to get the
movie location information. The user
can easily get movie location
information and even recreate the
movie scenes by using Take2. The user
doesn't have to search for information
online, Take2 will recommend user
movie location nearby based on user's
real-time location. Take2 provides
overlay layers to help users recreate
movie scenes. After watching so many
movies, it is the time for you to become
an actor.
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STRATEGIC PROCESS

RESEARCH

https://en.wikipedia.org/wiki/2016_in_film
http://www.the-numbers.com/market/2016/summary

http://www.marketingcharts.com/traditional/on-average-
american-adults-say-they-went-to-5-movies-last-year-39161/

http://industry.visitcalifornia.com/Industry/Research/
CaliforniaStatisticsTrends/

http://www.sftravel.com/article/san-francisco-travel-reports-
record-breaking-year-tourism

Films
released in 2016

Billion
tickets sold in 2016

Million
Americans who watch

movies each month
(Including online)

Age range

High frequency watch
movie

Million
Tourist visit California in
2016

Million
Tourist visit San Francisco
in 2016

PAGE OF 92 | STRATEGIC PROCESS
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STRATEGIC PROCESS

RESEARCH

In theory, Take2 helps users recreate the movie
scenes anywhere. In reality, Movie Walker started in Films Films

San Francisco. Filmed in California Filmed in San Francisco

http://www.pewinternet.org/2015/10/29/technology-device-ownership-2015/
PAGE OF 92 | STRATEGIC PROCESS



STRATEGIC PROCESS

RESEARCH

Almost

3/4

people says they want

| made a survey to ask people “have you ever wanted
to find movie scenes in real life?”. 24 people took the
survey. 19 people said they want to find movie

scenes in real life.

PAGE OF 92 | STRATEGIC PROCESS



STRATEGIC PROCESS

RESEARCH SUMMARY

Almost 26 3
927 1/4

2016

Films filmed in

California ( 2 2 7 )

Films
Filmed in San Francisco

High frequency watch movie
adults are aged 228
18-36 Films

d Released in 2016
years-o

1.3

http://www.pewinternet.org/2015/10/29/technology-device- . .
ownership-2015/ tickets sold in 2016

24.6

Million
Tourist visit San Francisco in
Tourist in 2016 2016

924%

U.S. smartphone owners use their
smartphone to look for local infromation

Average U.S. smartphone user spends

88%

of his or her times,
when using mobile phone on an app

PAGE OF 92 | STRATEGIC PROCESS



STRATEGIC PROCESS

COMPETITORS

KEY COMPETITOR [

FEEE T LE411:32 & 7 09 82% W\

The “Movie Mode” enable you easily shoot Hollywood-movie-style
photos. Help user to find many stories of real-world locations. A real
| coorRRss g © movie was once shot at the place around user.

Pros

A
N

e e Enable you to easily shoot Hollywood-movie-style photos
u 5

e Can add subtitle

Cons

e Doesn’t maintain user interest

e Corwed UX/UI design on main screen

https://itunes.apple.com/us/app/fotoplace-live-in-a-movie/id877174386?mt=8

PAGE OF 92 | STRATEGIC PROCESS



STRATEGIC PROCESS

COMPETITORS

Back ﬂrﬂﬂﬂﬂﬂﬁ

The Brady qf —— li r'EV-
Bunch = 3 l—
11222 Dilling Street, Studio City, CA

—

1969 * m

Back qrﬁ"qq"ﬁ

The Brady ! el

Bunch — 'J

11222 Dilling Street, Studio City, CA

s

23 T
The Birds VIEW mei VIE

®#000 Verizon =

@

4:05 PM 7 70% WD

- SCENEPRAST -

0 O 0 O

re——
«EnerZp» | NeAResT |

OR

Allowing you to experience the spirit of time travel right from the

palm of your hand.

Pros

e Time travel, see the same location with different time

e Different way to see the effects of time

Cons

e Visual design not good

e User experience not good

http://www.scenepast.com
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STRATEGIC PROCESS

COMPETITORS

Facebook eecco 7 4:59 PM @ 7% 43% W

Cancel Search By:

Facebook eecco 7 4:59 PM
Location

EX: 98103 or Seattle

&

Trackable

4:59 PM

EX: TB7VEQH

Advanced Traditional

These geocaches have difficulty and/or te
above 1.5. Upgrade to Geocaching Premiur
them.

@ Learn More

Traditional | GC14V6T
@O 7 Westward Yo! #3
= Q1 Q04mi FKoO

@ 7R 44% @)

Whether you are off to find your first geocache or your ten-
thousandth, this app is your ultimate geocaching toolbox.

Pros

e Having with treasure hunt, find other user’s treasure

e Encourage user to go out and find things aroung them

Cons

e Could be very dangerous while hunting the treasure

e Less free function, need to pay for above a 1.5 difficulty rating.

http://www.geocaching.com

PAGE OF 92 | STRATEGIC PROCESS



STRATEGIC PROCESS

COMPETITORS

The website shows some movie main locations. Allows users to

search many ways.

Pros

e Shows some movie main locations

e Provides multiple search methods

Cons

e Fewer movie locations
e No movie information

e Not convenient

http://www.themoviemap.com

PAGE
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STRATEGIC PROCESS

COMPETITORS MARTRIX

(SCENEPRST |

| o\, |\ |
[ eo i wow Y “

|

i

P e

Movie scenes location

Movie Inforamtion

Map

Recreate movie scenes

Having fun with it
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STRATEGIC PROCESS

INSPIRATION

Someone who comes from China travels around the
world and takes photos that recreate scenes from
movie.

http:/daily.zhihu.com/story/4344415 PAGE OF 92 | STRATEGIC PROCESS



STRATEGIC PROCESS

FEATURES

Benefits

Take2 provides three benefits to the user, quick, easy
and fun.

Quick:

Search by movie name and movie list, the user can
easily access the movie detail page by tearing off the
"movie ticket".

Easy:
Find movie locations by map and easy to recreate
movies scenes by overlay layers.

Fun:
Share and recreate movie scenes by taking photo.

21



STRATEGIC PROCESS

PURPOSE MOVIE LIST

This is the movie list that I'm going to

put in my App database for now.

22
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PROOF OF CONCEPT

INFORMATION ARCHITECTURE
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PROOF OF CONCEPT

CLICKABLE PROTOTYPE

HTTPS://INVIS.IO/NRB5C1M7Q

Please open the prototype in Google Chrome and try to play with prototype

PAGE OF 92 | PROOF OF CONCEPT



PROOF OF CONCEPT

TASK 1

As a movie lover, he expects the app to provide movie
information and finding the movie location in real life. As a
returning user, he already very familiar with Take2. He got an
app notification that shows a movie location close to his
location while he walking on the street with his friend. He
decided to go to the location and re-create the movie scene.

Prototype here
https://invis.io/6NBEWHOSX

Receive Notification

Open TAKEZ2

See “Movie Detail” page

Click “Movie Photo”

Click “Camera” button

Resize overlay layer & take photo

Edit post & upload

Done

PAGE
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PROOF OF CONCEPT

TASK 1

00000 Sketch =

9:41 AM

DETAIL

9:4]

Tuesday, June 14

Tap movie scene

Tap Notification photo

Ant-Man

The Golden Gate Bridge, San Francisco
From here > 0.5Mi Take me there -+ &

Check In

Ant-Man is a 2015 American superhero film based on the
Marvel Comics characters of the same name: Scott Lang
and Hank Pym. Produced by Marvel Studios and
distributed by Walt Disney Studios Motion Pictures, it is
the twelfth film of the Marvel Cinematic Universe (MCU).
The film was directed by Peyton Reed, with a screenplay
by Edgar Wright & Joe Cornish and Adam McKay & Paul

Press home to unlock

LN o]

EXPLORE

\_ / \_ /

Receive Notification Show the movie location
page

Receive notification, check moive photo and re-create it — PAGE 27 OF 92 | PROOF OF CONCEPT



PROOF OF CONCEPT

TASK 1

Zoom overlay

layer to full screen Tap camera button

to finish re-create

Use overlay layer to re-reate Resize overlay layer to full
movie scene screen and take photo

PAGE OF 92 | PROOF OF CONCEPT



PROOF OF CONCEPT

TASK 1

Entry to poster
edit page

Get notification that photo
has been saved

PAGE OF 92 | PROOF OF CONCEPT



PROOF OF CONCEPT

TASK 1

00000 Take?2 = 9:41 AM

< UPLOAD

ﬁ Say something...

The Golden Gate Bridge, San Francisco

( Tf ) Facebook
‘(gjl Instagram
@ Twitter

( (E) ) Pinterest

. O

Edit poster and choose share
with social media

Tap movie scene
photo

e Jason

0000 Take2 =

H

MENU

Strong Ant-Man &

After user send the poster,
will back to home page, the
new poster will stick on top

PAGE
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PROOF OF CONCEPT

TASK 2

As a travel lover, she expects it to provide some location
information. She is a returning user and she is trying to find a

movie location; after that, she wants to use the “Check in”
function.

Prototype here
https://invis.io/39BEWJQNV

Open TAKE2

Click “Movie” button

Select a Movie from list

Get directions and travel to location

Click “Check in” button

Receive notification

Button becomes “Checked”

Done

PAGE

OF 92 | PROOF OF CONCEPT



PROOF OF CONCEPT

TASK 2

SIGN UP

® ® @® ®

Already have an account? LOG IN.

Click Login button

Find movie location and “check in” —

Tap login button

LOGIN TAKE2

Password

® ® ® @

SIGN UP

Login with email & password

Type info and tap
login button

00000 Take2 =

H

MENU

Jason
Duboce Park, SF

Run The Pursuit of Happiness

30 Mins Ago

Jason
The Golden Gate Bridge, SF

100% )

e

SEARCH

The home page shows other
user’s post near by

PAGE

Tap “Movies”
button

OF 92 | PROOF OF CONCEPT



PROOF OF CONCEPT

TASK 2

e0000 Take2 = 9:41 AM 100% - 9:41 AM 100% . 00000 Take2 7 9:41 AM 100%
B MOVIE LIST ANT-MAN 4 CHECK IN
MENU SEARCH
Q Search
Q Peyton Reed
ANT-MAN € 0.5mi
5 Jun 29, 2015 °
g Bard Peyton
SAN ANDREAS € 2mi
B3 May 27, 2015 Tap login button Tap “check in” | Tap “check in”
button 5 Koty , PRESIDIO : 3 5 button
&2 Woody Allen
Ant-Man Ant-Man Check In
BLUE JASMINE © smi : : The Golden Gate Bridge, San Francisco
The Golden Gate Bridge, San Francisco Check In
5 August 23, 2013 From here > 0.5Mi Take me there -+ &
@ Nathan Peterson
5.3
& Gabriele Muccino Ant-Man is a 2015 American superhero film based on the Lmi min
PURSUIT OF HAPPYNESS & 7mi Marvel Comics characters of the same name: Scott Lang Army. Campbell

and Hank Pym. Produced by Marvel Studios and
{53 Dec 15, 2006 distributed by Walt Disney Studios Motion Pictures, it is e =

the twelfth film of the Marvel Cinematic Universe (MCU). Phillip Roberts
&2 Gus Van Sant The film was directed by Peyton Reed, with a screenplay

1mi
by Edgar Wright & Joe Cornish and Adam McKay & Paul
Rudd ) &
POST NEAR ME Other user’s recreate MAP EXPLORE SEARCH

Click movie Check in shows location map

and other user who checked
this location

The detail screen shows all
detail info about the movie,
also can see other user’s

work at bottom PAGE 22 OF 92 | PROOF OF CONCEPT



PROOF OF CONCEPT

TASK 2

YOU HAVE BEEN
SUCCESFULLY CHECKED IN!

SHARE WITH YOUR FRIENDS

® ® ® ®

User get notification shows
succesfully checked in

Tap ok button

00000 Take2 = 9:41 AM 100% )

ANT-MAN

Ant-Man

The Golden Gate Bridge, San Francisco
From here > 0.5Mi Take me there - - ©

Checked In

Ant-Man is a 2015 American superhero film based on the
Marvel Comics characters of the same name: Scott Lang
and Hank Pym. Produced by Marvel Studios and
distributed by Walt Disney Studios Motion Pictures, it is
the twelfth film of the Marvel Cinematic Universe (MCU).
The film was directed by Peyton Reed, with a screenplay

by Edgar Wright & Joe Cornish and Adam McKay & Paul

. O

After user check in, the
button will change to
checked in

PAGE OF 92 | PROOF OF CONCEPT



PROOF OF CONCEPT

TASK 3

e received an invitation from her friend who wants her to
heck his new post and become a Take2 user. As a new user,
ne expects Take2 to be easy and simple to use. She will skip
ne “Create Account” step and search for her friend's post and

nare it with more friends.

nw =+ un O W

Prototype here
https://invis.io/XYBEWQ348

Receive Message

Open TAKE2

Onboarding

Skip “Account Set Up”

Search

Click “Share” button

Ask for Login/Create Account

Create Account

Share

Continue browsing

Done

PAGE OF 92 | PROOF OF CONCEPT



PROOF OF CONCEPT

TASK 3

-~

<0

eee00 Sketch = 9:41 AM

i

Hunter

Fri, May 5, 9:40

Check out my movie photo!
take2.com

% 42% W

Look other user’s poster and share with friend —

Receive Message

Tap “skip”

-~

( Search

Take?2
Peinuo He

eeeeo Carrier ¥ 8:28 AM 100% -

(1K)

(=) Re ter

iPhone

Discover the movie
location!

Expore the movi
photo near you

Download Take2 from
appstore

Tap share button

eeeoe Ayyo T 9:41 AM 100% (m)

@60 o

Messages Calendar Photos Activity

App Store iTunes Store Health Telegram

Yy

Twitter ‘"i”ékeIZ ;,;/’

-~

ey - =
i
NI

Open Take2

PAGE

Tap sign up

OF 92 | PROOF OF CONCEPT



PROOF OF CONCEPT

TASK 3

Tearing up the ticket into movie
detail page

® O O

START NOW

Tear up the ticket entry
movie detail page

Swipe

Use overlay layer to help you
recreate movie scene

O e O

START NOW

User overlay layer to re-
create movie scene

Swipe

Using the story to collect your
movie scene

O O e

START NOW

Collecting movie scene

PAGE

Swipe

OF 92 | PROOF OF CONCEPT



PROOF OF CONCEPT

TASK 3

SIGN UP

® ® ® @

Already have an account? LOG IN.

Welcome page shows login
or sign up or skip

Tap “skip”

00000 Take2 = 9:41 AM 100% ()
B SEARCH
SEARCH
Q_ Search
Top Users Locations

Perry He

e & )

MAP POST NEAR ME MOVIES

. O

The home page shows other
user’s poster

Tap user button

00000 Take2 = 100% ()

<

Perry He

1/5 25% 25%

Movie Completed Total Completed Check Completed

70 60

Follower Following

; Perry
The Golden Gate Bridge, SF

POST NEAR ME

User need sign up or login to
use share funcation

PAGE

Tap sign up
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PROOF OF CONCEPT

TASK 3

STORY

WE NEED YOU TO SIGN UP
FOR USE FULL FUNCTION

HERE ARE QUICK LINKS OR i
CLICK SIGN UP BUTTON

® ® ® ®

-

She got notification ask her
to sign up for full function

Tap “skip”

JOIN TAKE2

Password

® ® ® @

She create an account

Tap user button

00000 Take2 = 100% ()

®> Facebook @ Twitter
@’ Instagram (@ Pinterest
OR
Email
Copy Link

e & 2

MAP POST NEAR ME MOVIES

. O

She share with her friends

PAGE
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PROOF OF CONCEPT

OTHER PAGES

Account

Your Story

Favorites

Activity

00000 Take2 = 100% (!

H

SEARCH

RICHMOND

San Francisco

HAIGHT-ASHBURY

VISITACI
IWTER MISSION VALLEY

B

POST NEAR ME MOVIES

. O

—o
00000 Take2 =T 9:41 AM 100% ()
< SEARCH
Q  Search
Top Users Locations

The Pursuit Of Happiness

Ant-Man

San Andreas

Bullet

Godzilla

2 = =

MAP POST NEAR ME MOVIES

. O

00000 Take2 = 9:41 AM

< ACTIVITY

Jason liked yot

Lina liked y

Cody start

Barry liked v

Mabelle liked your post

Bernard liked

Florence s

Rosalie liked v

Isabel liked

200D H6C B8O

:O
AN

z

2

o

POST NEAR ME

100% ("

Follow

Follow

PAGE
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OTHER PAGES

—o

00000 Take2 = 9:41 AM

< ACCOUNT

Information

First Name

Perry

Last Name

He

Email

perryhe@gmail.com

Password

k%K Kk k

Social Account Linked

(f) Facebook
Instagram
(@) Twitter

(®) Pinterest

&

POST NEAR ME

100% (!

Settings

MOVIES

00000 Take2 =

<

1/5

Movie Completed

70

Follower

Jason

9:41 AM 100% (-

JASON Following

3

-
Jason

25% 25%

Total Completed Check Completed

60

Following

Duboce Park, San Francisco

B

POST NEAR ME MOVIES

00000 Take2 =

<

1/5

Movie Completed

70

Follower

100% .

Perry He

25% 25%

Total Completed Check Completed

60

Following

Perry
The Golden Gate Bridge, SF

POST NEAR ME

00000 Take2 =

<

O
@
L)
L0
¢
D
P
@

Jason

Lina

Barry

Mabelle

Cody

Rosalie

Isabel

Clyde

Florence

Nellie

Justin

. O

9:41 AM

FOLLOWERS

Q Search

&

POST NEAR ME

100% ("

Following

Following

Following

Following

Follow

Following

Following

Following

Follow

Following

Following

B

MOVIES

PAGE
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OTHER PAGES

Jason

Lina

Barry

Mabelle

Bernard

Rosalie

Isabel

Clyde

Claudia

Nellie

Justin

CE DT LOE>O0OD O OO

9:41 AM

FOLLOWING

Q Search

POST NEAR ME

Following

Following

Following

Following

Following

Following

Following

Following

Following

Following

Following

MOVIES

c—o
eeee0 Carrier ¥ 1:20 PM £ 100% Emm
Done a facebook.com (&5,

£ Log in with Facebook

< Info you Provide Clear
FeInuo He, proriie picture, £ 1+ years oid, maie ana

other public info

Friend list Q
John Doe, Will Smith and 243 others

Email address o

contact@mail.com

Birthday O
January 1, 1992

Continue as Peinuo

B This doesn't let the app post to Facebook.

Cancel

i

Cancel Facebook

Peinuo He
Posting to Facebook, & Friends

I Perry on Take2:
" #Run n

qgwe r t vy ui op

alsidliflglhlitk]]

B Z I Xlclivibinim &

< >

123 ) space return

9

st now

P
dRT L

10:26

Peinuo He

[

. Peinuo He posted a photo on Take2

#Strong

Like

Comment

Share

. O
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UX PROCESS

TARGET AUDIENCE

Age: 20 -40

Gender: Male/Female

Hobby: Movie/Travel

Lifestyle: Free/Healthy

Goal: Find movie scenes in real life/Recreate movie scenes

The primary target audience of Take2 are people who really like movies, and are true
movie fans. They are willing to spend time on movies; they would like to discover anything
about movies. Some movie fans would want to find movie scenes in real life. They want to
know the movie location, but they don’t where to find them.

Age: 20 - 40

Gender: Male/Female

Hobby: Travel

Lifestyle: Free/Healthy

Goal: Find visited city’s movie scenes in real life/relax

The secondary target audience would be people who travel to San Francisco and want to
visit interesting places. When people travel to SF, they want to visit some interest place,
movie scenes are a good way to let them know SF.

PAGE
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UX PROCESS

PERSONA 1

Age: 28 Life Style:

Locations: San Francisco, California e Likes watch movies

Education: Graduate e Student knowledge about movies
Occupation: Student e Working on making films

Habit: Needs & Goals:

e \Watch movies everyday e |ocal movie information

e Enjoy having movies in his life e Movie location information

e Recreate scenes

Hunter is 28 and a student working on an MFA in Motion Pictures & Televison. He is a
movie lovers and because he loves movies, he decided to study something about movies.
He loves to spend time on movies and discover anything about them. He thinks it was very
interesting. As a movie lover, he watched thousands of movie. He is very curious about
movie scenes, so he wants to find those movie scenes, but he doesn’t know those places.

PAGE
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PROOF OF CONCEPT

TASK1 STORYBOARD

Hunter try to recreate the movie scene under Hunter finished recreate movie scene under

Take2's help. He into the carmera page and Hunte_r adjust the ove_rlay layer to fuII.screen. e Take2 and Micheal’ help. He got noticification.
: ask Micheal to help him recreate movie scene.
adjust the overlay layer.

Location: Duboce Park
Time: 11:35 AM

Location: Duboce Park
Time: 11:25 AM

Location: Duboce Park
' Time: 11:15 AM

1

i i

e \ o \ o \

After Hunter click “Send” button, Take2 bring
him back to main page. He noticed his poster is '
on the top.

Hunter edit his poster, he check the poster
through poster preview and decide if he want
share on social platform. After that, he click

upload button to upload his poster.

Strong

Location: Duboce Park
Time: 12:05 AM

Location: Duboce Park
Time: 11:45 AM
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PERSONA 2

Age: 31 Life Style:

Locations: Seattle, WA e Busy with meetings and work
Education: Graduate e Taking care of her family
Occupation: Office worker, full schedule e Likes traveling very much
Habit: e Schedule travel plan

o Likes to travel a lot Needs & Goals:

e Discover different city e Local interesting information
e Finding the beautiful things in life e Movie location information

e Share with friends

Abbie is a full-time product manager in a design company. Her job is busy and stressful, so
she loves to spend time to go travel when she is free. Abbie is a travel lover, she loves to

discover new cities, but she is getting tired of normal city tours. She would love to have a
new way to discover the city.
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PROOF OF CONCEPT

TASK 2 STORYBOARD

| 9:41 AM

Hunter found that “The Pursuit of Happiness” is DETAIL
the close one from his current location. He enter }
the detail page and check the information. >

Location: Coffee Shop
Time: 9:55 AM

41 AM

CHECK IN

Ant-Man

‘b‘hvbnh
q§>v1,muuu
=

al

Hunter decided to go to this movie location.
After took he an hour, he got the location and
trying to compare with movie photo see if the
location is the right one and check in at this _ Location: Duboce Park
locaiton. ’ Time: 11:00 AM

b Nl —— e

Hunter found the location is right, he feels this
App really help hime. He decided check in at this '
location. After he checked in, he got the
notification. | 4

YOU HAVE B_EEN
SUCCESFULLY CHECKED IN!

SHARE WITH YOUR FRIENDS

PAGE

Location: Duboce Park
Time: 11:00 AM

OF 92 | UXPROCESS
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PERSONA 3

Age: 24 Life Style:

Locations: San Francisco, California e Working on her design work
Education: Graduate e Hang out with her friends
Occupation: Student e Discover the city

Habit: Needs & Goals:

e Discover new things e Discover the user interface
e Trevel around the city e Look for user’s poster

e Watch movies e Share with friends

Christina is 24 years old and an international student from China; she is wokring on Ul
design. She likes to discover and try new things. Her friend suggests an app to her called
Take2; the app will provide movie location information. She would love to try using it, take
a look of the user interface, and see what the users are doing with this app.
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PROOF OF CONCEPT

TASK 3 STORYBOARD

Christina launch the Take2 and as a new user, she is
going to check the app.

Christina receive meassage from hunter, he want her
to check out his new post.

Chirsitna download Take2 from Appstroe and launch
it.

p)

Location: Coffee Shop
Time: 9:40 AM

Location: Coffee Shop
Time: 9:40 AM

Location: Coffee Shop
Time: 9:40 AM

After she created an account, she share it with
her firend.

As a new user, Christina want to discover the
function of this App, she is checking the home
page.

She want to share a post with her friend, but
systeam ask her to create an account.

WE NEED YOU TO SIGN U:
FOR USE FULL FUNCTIO

HERE ARE QUICK LINKS OR

CLICK SIGN UP BUTTON

POST NEAR ME

Location: Coffee Shop Location: Coffee Shop
Time: 9:45 AM Time: 9:45 AM

Location: Coffee Shop
Time: 9:45 AM
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UX TESTING PLAN

o At first (1st—2nd GDS classes), using e To understand more different users
low-fidelity prototype to test. needs and get more feedback on
thoughts and design.
e After more feedback and refinements
(3rd—5th GDS classes), clickable e Results, comments and feedbacks are
prototype was used to test for actual used to refine the UX/UI design.
functionality and design.

e User who likes to watch movies and Test for new users and returning users.
are willing to find movie locations in
real life. e New user — skip sign up process,
check post and share to his/her
e User who likes to trave a lot and are friends.
willing to use a new way to discover
the city. e Returning user — find movie locations
and check in.

e User who want to find movie locations
in real life and enjoy the experience. e Return user/New user — find movie
locations and recreate movie scene.
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TESTING PROCESS

Survey Apirl 2016 19 people online Google Survey
Interview with movie lovers May 2016 3 students & 2 professional adults Interview
Interview with travel lovers May 2016 3 students & 1 professional adult Interview
Low-Fidelity Prototype (Round 1) October 2016 5 students Paper Prototype
Low-Fidelity Prototype (Round 2) November 2016 3 students Flinto Prototype
High-Fidelity Prototype (Round 1) December 2 designers & 2 professional adults Flinto Prototype
High-Fidelity Prototype (Round 2) February 2 designers & 2 professinal adults Flinto Prototype
High-Fidelity Prototype (Round 3) March 2 professinal adults Flinto Prototype
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TEST PARTICIPANTS
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TEST PARTICIPANTS

8

C
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WIREFRAME SKETCHES
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UX PROCESS

WIREFRAME ROUND 1

eeec0 Movie walker & 9:41 AM 100% . eeec0 Movie walker & 9:41 AM 100% . eee00 Movie walker & 9:41 AM 100% - eeec0 Movie walker & 9:41 AM 100% . eee00 Movie walker & 9:41 AM 100% -
& - +
L
LOGO
Add Photos Add Photos
L
My Hero(Title)
USERNAME
Movie Name
Write Title Write Title
PASSWORD 2 Give your discover a descriptive headline > Location Give your discover a descriptive headline
| L
- Add Movie Name > Add Movie Name
) - Tell people which movie you discovered Tell people which movie you discovered
! LOGIN Add Location > Description Add Location
- Give your discover a location help pecple find the spot Give your discover a location help people find the spot
FORGET A PASSWORD?
Take Photo ‘ i) ,
Summarize the highlights of your discover
DON"T HAVE AN ACCOUNT YET? '
Choose Photo
) ; ] rIcvIGw 1 Preview ]
SIGNUP . ( Uplod (
- Cancel
eee00 Movie walker & 9:41 AM 100% - eeec0 Movie walker & 9:41 AM 100% . eee00 Movie walker & 9:41 AM 100% -
& - © =
L
YOUR STORY
- SETTINGS
L
INFORMATION

L

L

L
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WIREFRAME ROUND 2

eee0 Movie walker =

SIGN UP FORGOT PASSWORD

Change the
background image

eee00 Movie walker = 9:41 AM

/4 )

e~ -
~

A\

(111§

— .
E——

Wl

!

m
i
Il.

D
— = BRI 4
=2k

8=

Hi Sherlock

Sherlock
London - England

Q 187 NORTH GOWER STREET - LONDON

Erom hore > 10COM: Tk me there < < )

Lorem ipsum dolor sit amet, consectetur adipiscing
elit. Cras sed sapien quam. Sed dapibus est id enim
facilisis, at posuere turpis adipiscing. Quisque sit
amet dui dui.

Duis rhoncus velit nec est condimentum feugiat.
Donec aliquam augue nec gravida lobortis. Nunc
arcu mi, pretium quis dolor id, iaculis euismod ligula.
Donec tincidunt gravida lacus eget lacinia.

( Upload J

Back button not clear

9:41 AM

> Movie walker & 9:41 AM eeeco Movie walker =
O Q

EXPLORE SERACH

J /| A
AT |

Give your discover a ocation help people find the spot

( Preview J

Enjoy the sun

( Los Angels - USA

eee00 Movie walker =

eee00 Movie walker = 9:41 AM

HOME

=  YOUR STORY

o SETTINGS

INFORMATION

——

-
-

R

20 Movie walker = 9:41 AM

& O

.

San Francisco

ji"g‘-“\

. —

(4
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WIREFRAME ROUND 3

eee00 Movie walker =

-

¥

- ) 5

"Climb
IZ-San Francisco - USA WY

SIGN UP

Change the
background image

=

o000 Movie walker =

H &)

eee00 Movie walker = 9:41 AM 100% ..

H HOME

YOUR STORY
Favorites
SETTINGS

INFORMATION

Rug? '
Ban eifncieco BBA
x

'ag'anc’sco LUSA
\

9:41 AM 100% -

Use real movie photo

9:41 AM 100% -

San Francisco

A

eee00 Movie walker = 9:41 AM 100% .

& MOVIE LIST 25

THE PURSUIT OF HAPPINESS

SAN ANDREAS

VERTIGO

ANT-MAN

GODZILLA

eee00 Movie walker = 9:41 AM 100% ..

Remove timeline

eee00 Movie walker = 9:41 AM

< DETAIL
Al

The Pursuit of happiness
San Frandisco - USA
Duboce Park - San Francisco

From hare > IMI Tako me tere < <€)

The Pursuit of Happyness is a 2006 American
biographical drama film based on entrepreneur Chris
Gardner's nearly one-year struggle being homeless.
Directed by Gabriele Muccino, the film features Will
Smith as Gardner, a homeless salesman. Smith's son
Jaden Smith co-stars, making his film debut as
Gardner's son, Christopher Jr.

PAGE

-

| VIDEO I8

LIBRARY
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WIREFRAME ROUND 4

H

an accountZLOG IN

¢ an.account? Skip now.

Movie walker & 9:41 AM

HOME

YOUR STORY

Favorites

SETTINGS

INFORMATION

Ru’ :

100% .

SR
,s;n_ﬁra’hcraco- A

eee00 Movie walker & 9:41 AM 100% .

Movie walker = 9:41 AM 100% .

| Wowic Walk L DETAIL

"'w',t,
' A

@ Tony

San Francisco - USA

The Pursuit of happiness
San Francisco - USA
Duboce Park - San Francisco Check In

From heve > M Take me there « - €

The Pursuit of Happyness is a 2006 American
biographical drama film based on entrepreneur Chris
Gardner's nearly one-year struggle being homeless.
Directed by Gabriele Muccino, the film features Will
Smith as Gardner, a homeless salesman. Smith's son
4«5)

=

EXPLORE SEARCH EXPLORE SEARCH

eeec0 Movie walker & 9:41 AM 100% .- eee00 Movie walker & 9:41 AM 100% .-
B Mosie Walk L= < CHECK IN
Q Search
Top People Places

Ouboce Pack
Beg

The Pursuit Of Happiness
Ant Man

San Andreas

Th i happiness
e Pursuit of happiness Check In

San Francisco - USA

Nathan P
Bullet athan Peterson

1mi

G
{
@ Amy Campbell

Godzilla

1mi

!@ Phillip Roberts
imi

EXPLORE SEARCH EXPLORE SEARCH

> Movie walker = 9:41 AM

DETAIL

The Pursuit of happiness
San Francisco « USA
Duboce Park - San Francisco

Fram hare > TMI Taka me there - - €)

The Pursuit of Happyness is a 2006 American
biographical drama film based on entrepreneur Chris
Gardner's nearly one-year struggle being homeless.
Directed by Gabriele Muccino, the film features Will
Smith as Gardner, a homeless salesman. Smith's son
Jaden Smith co-stars, making his film debut as
Gardner's son, Christopher Jr.

PAGE
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WIREFRAME ROUND 5

eee00 Movie walker = 9:41 AM

< MOVIE LIST

Q Search

THE PURSUIT OF HAPPINESS

R
) SAN ANDREAS

‘ ¥

VERTIGO

ANT-MAN

SEARCH

Your Story

Favorites

Settings

About

eee00 Movie walker & 9:41 AM 100% .

H

Movie Waller

9 Tony

San Francisco - USA

=

EXPLORE SEARCH

eee00 Movie walker = 100% .-

<

# The pursuit of happiness

f

(C]

Facebook W Twitter

Instagram (D Pinterest

OR

Email

Copy Link

00 Movie walker & 9:41 AM 100% .-

DETAIL

- T Y
R

\Y

The Pursuit of happiness
San Francisco - USA
Duboce Park - San Francisco Check In

(2]

From heee > IM; Take ma there

The Pursuit of Happyness is a 2006 American
biographical drama film based on entrepreneur Chris
Gardner's nearly one-year struggle being homeless.
Directed by Gabriele Muccino, the film features Will
Smith as Gardner, a homeless salesman. Smith's son

EXPLORE SEARCH

eee00 Movie walker = 9:41 AM 100% .-

< STORY

Christine Sanchez

VASY/S 25%

tal Completed Check Completed

San Francisco - USA
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TESTING RESULTS

Need to add more white space
Make button bigger

Use movie element icon

Remove sign up button at first page
Make overlay layer resizeable

Do not understand the way home
page is displayed

Add social media login icon

Changing random layout to vertical
card layout

Adding check in function

Changing timeline layout

Limit overlay layer to full screen or
small size

Reducing color contrast

Adding home nav at bottom as well
Add notification window

Need to add more white space

Use more icon, less type

Use hide and show function to display
menu buttons

Change the main color to yellow

Do not understand the background
image on the first page

Layout is too crowded

Reducing color contrast

Add search page

Add introduction page

Add check in function

Add photo album function

Add photo album function
Changing background image to the
Golden Gate Bridge

PAGE

OF 92 | UX PROCESS



Ul PROCESS

Moodboard

Logo

Color Palette
Typography

Ul Variation
Design Guidelines



Ul PROCESS

MOODBOARD

Bo.s e

AR

.

1

-
'
&

>

‘ ' i e ) 2 A
ADVERTE
- - 4“'—;‘5\‘?‘ ::« :)._’ .

3f there were o e

CELESTIAL BODIES

. "ozza‘, SRARERERRRY

ADMIT ONE

HELLO YOU'RE INVITED

JOIN US IN CELEBRATING

AARLEY’S
BIRTHDAY

KAIVEN
CAFE

NEW YORK
' 7-_

CRLEN STREET 1304

DRESS CODE
FORMAL

TPM DINNER
8PM DANCING

9PM ENTERTAINMENT
9PM BAND

TYPOGRAPHY ANATOMY

A guide to help you understand some of the words in this post

COUNTER

ASCENDER LINE
EAR

BOWL ! A
BASEL Ni : DE ENDER | SERIE
DISCENDER LING -

Words to guide you through your typographic wakening

CAP-MEIGHT
-
T
T
-
X
>
RMINAL

TYPOGRAPHY GLOSSARY

serif

A senl is a typelace with a small
projecuion at the end of letter strokes

ALIGNMENT

sans serif Hierarchy

A sans sord 15 2 typeface withaout any

thout an A slab serif Is 2 typeface that's identified The order in which you read your informatan
K | ‘ | B ‘ | ‘ sSiroke embeltishments or detadl 7y WS thilk, DROCk-Me serifs based On typelace, scake, postion and styse

PAGE OF 92 | Ul PROCESS



Ul PROCESS

Ul BOARD

WA

CITY
GUIDES

A OS App By National
Geographic & Rally Interactive

18M 19M
04 10

vvvvvv

PROFILE

Janice Peters

456 Friends / 4 Followers

© ©

Ella Johnson

(O 12 minutes ago

Hey. Check this video!

o

Moby - Extreme Ways

Passanger:

Q Buscas un vuelo ..

@ it

Infovuelos  Facturacidn Embarque

Oate:
Flight:

Class:

AR

£ 8 %

Recientes Coches

O ¢ 9 © DO @

< Share with your family & friends

Pavlo Plakhotia

24 654 56

Poats

Larson

Yy Yo Housion

X

o stee

368 73641 1452

CLASSIFICTION

2 interasting peopla

S 4=

Food Life Travel

I T T G

e
J |

| Solncl or str oke- ‘ Sull a b utton l l Pmss me

EODO00 O mu
EL‘[ ]/‘ /’\l< >‘| ae ‘

B T T G
€ 00 0D &N =D

[ Solid or stroke l[ Still a button ][ Press me ]C | need this

0O ==

EEERESCEDEERG

&<

[[soteor sone ] st JL____ e ) Cireeoms ) [=][x][+) (€
= ]|

A

-

VICTOR PAR /
Evori 36 Y

ﬁ,

323 341 234

FOLLOW MESSAGE

CLASSIFICTION
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LOGO BOARD

%

M

WHITESTONE

4

LADDER FILM
PRODUCTION

z lomda
solutions
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LOGO VARIATION
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LOGO DESIGN

& [AKE2

TAKE?  THKEZ

TAKE2 Logo Black Logo Horizontal Logo App Logo

Use whenever possible Use this with content in black and white Use this when need horizontal display Use this only when referencing the IOS version of TAKE2
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LOGO CLEAR SPACE

T HKEZ

Body Height of Roundness ( 90 x 90)

Body
Height of
Roundness
(90x90)

PAGE
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COLOR PALETTE

Yellow

CMYK: 071005
RGB: 241 224 85
HEX: #F1EO55

Light Grey

CMYK:01 100 4
RGB: 244 242 239
HEX: #F4F2EF

Dark Grey

CMYK: 00 100 73
RGB: 70 70 70
HEX: #464646
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TYPOGRAPHY

sans-serif typeface

Foundry: tyPoland, tukasz Dziedzic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
1234567890

l@#$%"&H()_+7:"<>{}

ABCDEFGHIJKLMNOPQRSTUVWXY/
abcdefghijklmnopgrstuvwxyz
1234567890

|@#$%"N&H()_+7:"<>{}

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
1234567890

|@#$%M&H()_+7:"<>{}
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Ul VARIATION: HOME

eee00 Movie walker = 9:41 AM

& & Q

MAP EXPLORE SERACH

Enjoy the sun
Los Angels - USA

Using movie elements icon
instead of normal icons

—

) Movie walker = 9:41 AM

EXPLORE

- - ETA] (1
o { L te ’ 1" " - Ral

M. §
PR

Sk |
W'
aps ' "t

futun
- '\l-v
F
e g

Y
Be a Ant-Man
San Frangisco ' USA

.

-
=
a2
b

Los Angels

Layout looks confusion, remove
background image

100% (.

San Francisco - USA

EXPLORE

Using movie elements icon
instead of normal icons

SEARCH

00000 Take2 =

Golden Gate Bridge - San Francisco

30 Mins Ago

-

Final design

EXPLORE

100% (!

B

SEARCH
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Ul VARIATION: MOIVE LIST

eee00 Novie walker = 9:41 AM 9:41 AM

< MOVIE LIST MOVIE LIST

Q, Search Q, Search

" 13 Gabriele Muccino

THE PURSUIT OF HAPPINESS PURSUIT OF HAPPYNESS

=] Dec 15, 2006

&2 Bard Peyton
SAN ANDREAS

SAN ANDREAS

5] May 27, 2015

&2 Alfred Hithcock

VERTIGO VERTIGO

5 Mar 19, 1985

&2 Peyton Reed

ANT-MAN

ANT-MAN

9 Jun 29, 2015

et nYwd i .\

EXPLORE SEARCH

Color palette inconsistent, too
strong compare with other pages

Color palette inconsistent

0000 Take2 = 9:41 AM

< MOVIE LIST

9:41 AM

MOVIE LIST

9:41 AM

MOVIE LIST

Q, Search

€ 1mi

@ 2mi

@ Smi

@ 7mi

SEARCH

Tickets color still too strong

Q, Search

= Gabriele Muccino

PURSUIT OF HAPPYNESS
5] Dec'15, 2006
&2 Bard Peyton
SAN ANDREAS

] May 27, 2015

= Alfred Hithcoek

VERTIGO

=] Mar 19, 1985

Q Peyton Reed
ANT-MAN

=9 Jun 29, 2015

SEARCH

Make ticket button size smaller

Q, Search

2 Gabriele Muccino

PURSUIT OF HAPPYNESS

] Dec 15, 2006

g Bard Peyton

SAN ANDREAS

57 May 27, 2015

£} Alfred Hithcock

-~

VERTIGO

=] Mar 19, 1985

; Peyton Reed

ANT-MAN

=9 Jun 29, 2015

Q Gareth Edwards

Final design
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OF 92 | Ul PROCESS



Ul PROCESS

Ul VARIATION: SIGNUP

eee00 Movie walker = 9:41 AM

Please enter your email

SIGN UP FORGOT PASSWORD

Using movie elements icon
instead of normal icons

| eeeco Movie walker B 9:41 AM

Please enter your email

Password

Layout looks confusion, remove
background image

JOIN MOVIEWALKER

&

Please enter your email

Password

Using movie elements icon
instead of normal icons

JOIN TAKE2

g

Password

® ® ® @

Using movie elements icon
instead of normal icons

PAGE
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DESIGN GUIDELINE

Ant-Man

The Golden Gate Bridge. Sanmfrancisco

9:41 AM

DETAIL

100% -

From here > 0.5Mi Take me there -+ &

Check In

Ant-Man is a 2015 American superhero film based on the

Marvel Comics characters of the same name: Scott Lang

and Hank Pym. Produced by Marvel Studios and

distributed by Walt Disney Studios Motion Pictures, it is
the twelfth film of the Marvel Cinematic Universe (MCU).

The film was directed by Peyton Reed, with a screenplay

by Edgar Wri

EXPLORE

SEARCH

Page Tittle

Tittle
Body 3

Body 3

Bottom

Regular 17pt

Regular 12pt

Light 14pt

Regular 14pt

Medium 17pt
Regular 14pt

Regular 14pt

Regular 10pt

00000 Take2 =

Page Tittle
Body 1 # Run
Body 2 — @ Facebook
Instagram
Body 3 ————
Body 3 —

100% ()

OR

Email

Copy Link

& i

POST NEAR ME MOVIES
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DESIGN GUIDELINE

Header

9:41 AM 100% .

TAKEZ2 -

00000 Take2 = 9:41 AM 100% ()

< ANT-MAN

Button
Check In
Switch
f) Facebook

Menu

Account

Your Story

Favorites

Activity

9:41 AM

TAKE?2 | &5 .

SEARCH

a 57Dt o oy 15pt

Run The Pursuit of Happiness

e Jason

15pt

MOVIES
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OF 92 | Ul PROCESS



Ul PROCESS

ASSETS

Menu

Explore

Search

List

Map

Story

About

Settings

Favorite

Favorite

QO

Like

Liked

Password

Email
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Timeline



TECHNICAL PROCESS

TECHNICAL PROCESS

OnboardingViewController:

C onBoardingScrollView: Scrol ew !
° pageControl: UIPageControl!

viewDidLoad() {

slides:[Onboarding] = createSlides()
tuponBoardingScrollView(slides: slides)
| = slides.

(toFron;: pageControl)
ad()

Onboarding

createSlides() -> [Onboarding] {
e slidel:0nboarding = .main.load! ad ( , owner: , options: )P Tix
slidel.introlLable.1 =
‘ slidel.introImage. = | >(named: )

slide2:0nboarding = .main.loadNit 2d ( , owner: , options: Y7 Tir
slide2.introlLable." —
slide2.introImage. =l >(named: )

slide3:0nboarding = .main.loadl 2d ( , owner: , options: (e b
slide3.introlLable.1 =
slide3.introImage. =0 >(named: )

[slidel, slide2, slide3]

Tearing up the ticket into movie
detail page

® O O

START NOW
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TECHNICAL PROCESS

Home page user posts

collectionView( collectionView: U [lect]] , cellForItemAt indexPath: IndexPath) -> UICollect
cell = collectionView. leueReus (withReuseldentifier: , for: indexPath) !
cell.imageView?.1 = .0otherPosts[indexPath. ].1mageArray
cell.userView?. ge = .otherPosts[indexPath.row].userPhoto
cell.userName?.text = .otherPosts[indexPath.row].userName
cell.titleName?. .otherPosts[indexPath.row]. : {
cell.locationName?. .0therPosts[indexPath. (
cell.pastTime?.tex .0otherPosts[indexPath.row].|
cell. | ) / , green:
//cell border
cell. - r. .CgC
cell. ]l . Shi et Lze. (width: @, height: 1)
cell. ' '
cell.
//cell border

cell

00000

collectionView( collectionView: | lect] iew, didSelectItemAt indexPath:
seARCH ol | (withIdentifier: , sender: )
prepare(for segue: ) >, sender: /) M §
segue. " 1E ==

indexpaths = -“5;ﬁf“t7ﬁ“f ewl
indexPath = indexPaths[0]

VC = segue.dest: !

Run The Pursuit of Happiness ' m+~~“fx~+;[indexpath

wDAantalandavDa+ih

Jason
The Golden Gate Bridge, SF

g

@ o

POST NEAR ME MOVIES
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TECHNICAL PROCESS

CeCLLJINNIUVLTUAQLT I e . UV ILTL LD LLAIIUTAIralill. J MUV LT £
cell.mileNum?. & .movielist[indexPath.row].mi '
cel

collectionView( collectionView: ‘ on\ , didSelectItemAt indexPath:
(withIdentifier: , sender: )

prepare(for segue: \ , sender: ?) {

segue. ' ——
{

indexPaths = .1listCollection!.
indexPath = indexPaths[@]

Ve = segue.dest !

R R .lmage .;ot;:r;o(Sgrray: .fc:ivéf:f[indexPath.
Movie list page i movielistlindexpath. rowl.movieNane
.mileNum .movielList[indexPath. .movieM
| -év ) Take2 = 9:41 AM 1000/;‘:’ .movie Name .movielList[indexPath.row].
MOVIE LIST : .movielocationName = movi

MENU SEARCH

ist[indexPath.row].movieIntro

Q Peyton Reed

ANT-MAN

59 Jun 29, 2015
getArray(Sarray:[S 1) > [
&3 Bard Peyton Iarray: [ _ 1 =11;
SAN ANDREAS element Sarray {
Iarray. ( 1age(named: element)!)

59 May 27, 2015

g Woody Allen Iarray ;
BLUE JASMINE

(5 August 23, 2013

; Gabrigle Muccino
PURSUIT OF HAPPYNESS

59 Dec 15, 2006

Q Gus Van Sant

5 .muig

POST NEAR ME
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Movie detail page slide

ImageClick(_ sender: . 1izer) {
(withIdentifier: , sender

prepare(for segue: "y b , sender:
segue. e

VC

®0000 Take2 = 9:41 AM

DETAIL

nextPage( sender:

te(withDuration: , animations: {

0 . (translationX:
B b | \f T3 | (translationX:

Ant-Man

The Golden Gate Bridge, San Francisco
From here > 0.5Mi Take me there -+ &

Ant-Man is a 2015 American superhero film based on the
Marvel Comics characters of the same name: Scott Lang
and Hank Pym. Produced by Marvel Studios and
distributed by Walt Disney Studios Motion Pictures, it is

the twelfth film of the Marvel Cinematic Universe (MCU).

The film was directed by Peyton Reed, with a screenplay
by Edgar Wright & Joe Cornish and Adam McKay & Paul
& xd

EXPLORE SEARCH
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Movie detail page
horizontal slide

collectionView( collectionView: UIColl: iew, numberOfItemsInSection section: Int) ->

collectionView( collectionView: UIColl: iew, cellForItemAt indexPath: IndexPath) -> UIC
cell = collectionView. 3US (withReuselIdentifier: , for: indexPath
cell.userName?.text = rtherList[indexPath. ].userName
cell.userPhoto?.1mage ptherList[indexPath.row].userPhoto
cell.otherPhoto?.1image .0therList[indexPath.row].otherPhoto
cell.likedNum? otherList[indexPath.row].likedNui
cell

viewDidAppear( animated:

00000 Take2 T 9:41 AM 100% () ' ] (

ANT-MAN

(animated:

The Golden Gate Bridge, San Francisco
From here > 0.5Mi Take me there - - &

Check In

shouldAutorotate:

Ant-Man is a 2015 American superhero film based on the
Marvel Comics characters of the same name: Scott Lang
and Hank Pym. Produced by Marvel Studios and
distributed by Walt Disney Studios Motion Pictures, it is S -
the twelfth film of the Marvel Cinematic Universe (MCU). s up port ed I nt e rf a C eorl e nt a t 10 n s :
The film was directed by Peyton Reed, with a screenplay
by Edgar Wright & Joe Cornish and Adam McKay & Paul
Rudd

Other user’s recreate

POST NEAR ME MOVIES
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Side menu slide

menuSlide( sender:
(menuShowing) {
leadingCons.constant =

UIView.animate(withDuration: ©.3, animations: { .view.layoutIfNeed

leaéingCons.constant = @

UIView.animate(withDuration: 9.3, animations: { .view.layoutIfNeed
}

menuShowing = !menuShowing

Account

Your Story

collectionView( collectionView: U] , numberOfItemsInSectio

Favorites

Rty .movielList.count
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previewlLayer: » ‘ .
subview_test = - (frame: ct. (x: 46, y: 20, width: 144, height: 88))
movie_image: = : (named: ) !
saved_window = - (frame: | : (X 4, y: 81, width: 254, height: 214))
saved_image = | - (named: )
viewDidLoad() {
: ()
/% let tap = UITapGestureRecognizer(target: self, action: #selector(capturePhoto))
tap.numberOfTapsRequired = 2
cameraView.addGestureRecognizer(tap)*,
}
initPhotoPicker(){
Overlay layer and Bl e 2
camera : .presen (photoPicker, animated: , completion: )
¥
capturePhoto(){
connection = output. _ (withMediaType: \ ) { }
connection. = .portr:
settings = ’ 08 1s()
—1eWPixelType = settings.av: - | : !

=)
: : previewPixelType,
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Upload page, camera
data tranfer

9:41 AM

UPLOAD

& tittle here...

ebool
&) Instagram

witter

) Pinterest

ve Golden Gate Bridge, S

2

POST NEAR ME

Foundation
UIKit

UploadViewController:

movie_image: Ullmage?
text_field: | - ?

viewDidLoad() {
()

value =

" 4
' ( : . (title: , style:
. . (value, forKey: )
test_image movie_image?.reSizeImage(reSize: . (width: 70, height: 78))
image_view: = (image: test_image)
image_view.f A (x: 15, y: 79, width: 78, height: 79)
. (image_view)
Force th ce in portrait mode when the view controller gets loaded
( . , : : . . lue, forKey: )
(frame: . (x: 10 : 79, width: 86, height: 28))

(withIdentifier: , sender:

prepare(for segue: , sender:

_field?.text I= "")

)1}

gue.

Ve = segue.
test = HomePost.

(test, at: @)

R

MOVIES

, target:

PAGE

, action: (test)), ani
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TIMELINE

WNM 655 Masters Portfolio
GR 616 Making Ideas Visible

Project definition

Market Research

Interviews

Sketches

Wireframes

Low-fidelity prototype testing
High-fidelity prototype testing

WNM 695 Automotive Ul
WNM 300 Interactive Applications
WNM 810 User Experience

Branding

Design guidelines

Refine visual design

Coding main framework
High-fidelity prototype testing
Function/features coding

WNM 830 Visual Design

Refine visual design
Coding implementation
Clickable prototype testing
Concept Video

Final thesis book

Final presentation slide
Final review
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CONCLUSION

FUTURE DEVELOPMENT

This is a concept project which may be hard to complete in the real
world. The scope of the project is starts with San Francisco, and |
would like to extend it to more cities if this project will becomes
real. A lot of movies are very classic, but people won't remember
those beautiful moments from the movie. As AR/VR technology
become more and more popular now, | would like to use these
technologies to help the user remember those beautiful moments
when they reach movie locations. It will help users to enjoy the

scouting experience.
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PROJECT CONCLUSION

Being a movie and travel lover, they are part of my life. This thesis project is
very personal for me from the core idea to the development of it. The biggest
drive for me to create this project is to satisfy my curiosity; also, | want to
share this with other people that can get those resources, too. The US has a
huge movie market. 180 million people watch movies each month. California
has the most movie locations in the US. Many people are actually curious
about movie locations in real life, but they don't know where to find them. Of
course, people would look at the Internet to find the movie locations, but it
will take long time to find them. My thesis project, Take2, is designed for
movie lovers who would like to find those movie locations. This one single
concept can help them to satisfy their curiosity. It also provides a movie scene
recreation function to help them get closer to movies. After watching so many
movies, it is the time for you to become an actor.

Solving the UX problems from the beginning was a challenge, but | think |
have overcome those successfully. | think that | have developed a higher
standard in design with the iterations that | went through finishing this
project. | learned a lot through different kinds of market research, survey,
interviews, user testing and reading, and this has helped me build up my
concept and receive mach useful feedback to improve the user experience.

After more and more user testing, it changed the user interface while
improving the user experience. User testing let me realize that user interface
could really affect user experience. Create useful, friendly user interface
became a very important part of my creadting entire project. User's thinking
and behavior was affected by user interface.

Coding is one of the weaker side in my skill set. | have to learn this slowly and
proactively to understand many aspects of this project build. Patience in going
over the code and troubleshooting is taking most of the time that | have while
| am here at the Academy. The biggest challenge is using Xcode to build my
project. A real big thank you to my coding instructor who helped me so much
to create the code for this project.
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LINK TO

LINK TO
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